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THE KARIJINI EXPERIENCE 
ACKNOWLEDGES THE BANJIMA PEOPLE 
AS THE TRADITIONAL OWNERS AND 
CUSTODIANS OF THE LAND ON WHICH 
WE ARE HOLDING THE EVENT. 

WE ARE HONOURED TO BE ABLE TO 
PROMOTE THIS LOCATION WITH THE 
APPROVAL OF THEIR ELDERS.
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The Karijini Experience provides 
a diverse and inclusive program 
of authentic, high quality 
arts and cultural experiences 
designed to connect people to 
the breath-taking landscape of 
Karijini National Park. 

Reflecting its guiding principles of environment, 
enrichment, rejuvenation and learning, the program 
features renowned artists, high quality emerging 
performers and grass roots experiences with local 
Traditional Owners. 

Although rated as Western Australia’s second most 
iconic destination, Karijini National Park lacks the same 
level of recognition as the Kimberley, Uluru, the Great 
Barrier Reef and Blue Mountains. And yet, it is the second 
largest National Park in WA and offers visitors some of 
the most spectacular sights and experiences that can be 
found within the Pilbara and indeed all of Australia. It is 
considered to be one of Australia’s best-kept secrets.

Research suggests that events like The Karijini 
Experience are “…a great anchor for attracting tourism. 
While the destination is always available, having a time-
limited event encourages visitors to take advantage of 
this opportunity and visit the place during the event.” 
Avraham, E. and Ketter E. (2011) The Role of Cultural Events in the  
Tourism Industry, Routledge, ISBN-10: 0750684526. 

In addition, it is underpinned by local need, which is 
amply demonstrated by the overwhelming support 
for the event in local attendance and the extraordinary 
commitment by the volunteers and in-kind 
contributors from the Inland Pilbara communities.

The significant increase in attendance each year since 
its inception indicates that the Karijini Experience 
draws more people to the region which in turn has a 
positive economic impact on the Inland Pilbara. 

We are committed to measuring environmental, 
cultural, social and economic success that we believe is 
activated by The Karijini Experience. 

VISION 

To be a cultural catalyst for connecting community 
and raising the profile of Karijini National Park and the 
surrounding Inland Pilbara.

PURPOSE

To develop and deliver an uplifting, authentic 
celebration that offers the opportunity for people to 
come together and be enriched through connecting to 
this country and its people.

GUIDING PRINCIPLES

Connective
Authentic, intimate, handmade, localised sourcing, 
innovative programming for immersion in country, 
culture and the opportunity to “be”.

Creative
Inspiring, rewarding, once-in-a-lifetime experience that 
makes people want to come again.

Celebratory
Celebrate the people and the place, create 
opportunities for people to be included, be enriched, 
rejuvenate, have fun.

Collaborative
Open to partnering, inclusive, community.

Empowering
Educate, build capacity, value arts and culture as a 
means to wellbeing.

Respectful

Caring for country, slow down, keep it simple.
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FOCUSING ON LOCAL AND  
WEST AUSTRALIAN TALENT AND 
SAFETY DURING COVID19

The event managers of The 
Karijini Experience were 
saddened to cancel the 2020 
event as an immense amount 
of hard work and dedication 
from The Nintirri Centre staff 
goes into the success of the 
event each year.

The decision was made early and without hesitation 
before COVID 19 bans were put in place, due to the 
risk placed on the Traditional Owners of the land 
in which the event is held and the surrounding 
region. We are committed to the ongoing safety 
of our community and will continue to ensure 
safety measures are in place for the 2021 Karijini 
Experience.

The 2021 Karijini Experience will shift its focus slightly 
to shine the spotlight on West Australian talent, for 
a West Australian audience. In previous years we 
strived to bring more visitors from interstate and 
overseas, however due to the uncertainty and fast 
changing climate of tourism and travel, it has put us 
in a position to celebrate the epic Pilbara and shine 
the light on the region to our own state. 
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KEY OBJECTIVES

Artistic Programming
To deliver an inspiring program that offers authentic 
local cultural content as well as accomplished artists, 
drawing people of all ages to learn and be enriched 
from their experience of the Karijini National Park.

Marketing/Audience Development 
To increase the numbers of visitors to the event and the 
Inland Pilbara and grow the reputation of the Karijini 
National Park.

Operational/Technical
To have a lean but strong and sustainable operational 
team, that delivers the event in a professional manner.

Financial
To ensure the financial and organisational 
independence and sustainability of the Karijini 
Experience.

Governance
To guide the event to increasing self-reliance and 
sustainability.

Engagement
To engage, collaborate and co-create program content 
with local Traditional Owners. 
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BACKGROUND

The Karijini Experience began 
in 2013 with the inaugural 
Karijini Dinner Experience 
created by a small team that 
wanted to activate the Karijini 
National Park. 

In the subsequent years it has grown from a culinary 
event under the stars attended by 75 people to a 
thriving annual multi-arts event with a focus on 
celebrating local Aboriginal culture.

In 2019, it attracted 2045 visitors, featured 98 artists, 
held 57 individual events, representing 16 Aboriginal 
language groups and was supported by 32 partners 
and sponsors.

In 2016 The Nintirri Centre Inc. assumed overall event 
management responsibility.  The aim was to ensure 
the long-term sustainability of what is fast becoming 
a major regional event.  The Nintirri Centre Inc. is a 
locally based not-for-profit employing 50 staff across 
six key service areas, all working towards its vision of 
enriched lives, thriving communities. 

What sets the Karijini Experience apart from other 
regional events and festivals is its unique setting 
and strong sense of place, combined with a growing 
recognition for the authenticity of its Aboriginal 
cultural content. The fact that it has increased from 
75 to 2045 visitors since 2013 is as remarkable as the 
strength and commitment of its volunteer base.
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MARKETING AND COMMUNICATION

The Karijini Experience has 
experienced rapid growth 
and as it continues to build its 
reputation it is attracting more 
media attention. 

It is delivering on its aims of promoting the region’s 
outstanding cultural and environmental assets and 
building the capacity that will allow it to capitalise 
on its tourism potential. (See page 25 for media 
examples) and has recently been awarded National 
Tourism Accreditation which will open more marketing 
opportunities including event information on the 
official Tourism Australia website.

This has been achieved with the appointment of public 
relations company Newton Ganska Communications 
who were able to generate increased coverage this 
year with at least 86 pieces that have dramatically 
increased our reach of 10,087,500 in 2019 across 
Australia and internationally.

This was achieved by:

	- 	A visit to Karijini by television crew Destination WA 
sponsored by the Shire of Ashburton provided good 
exposure across the Nine Network;

	- Excellent support from regional media with the 
Pilbara News, Ngaarda Media, ABC Radio and Spirit 
Radio running multiple interviews and articles;

	- Increased number of journalists at the 2019 event 
with Vicki Laurie and Colin Murty from the Australian 
who attended with Minister Paul Papalia, giving us 
excellent national coverage in The Australian and 
access to an audience of around 2.5 million;

	- Fleur Bainger sponsored by Australia’s North West 
for The Australian Traveller Magazine and UK 
Telegraph;

	- US journalist Daniel Scheffler sponsored by 
Tourism Australia, providing stories in Bon Appetit, 
Smithsonian Magazine, The New York Times and 
Wanderlust;

	- Nationally renowned performer Dan Sultan helped 
to generate coverage including a four page feature 
story and cover in the West Weekend magazine, 
across Pilbara media on RTR radio and in the 
National Indigenous Times;

	- WAtoday coverage with a potential audience of 
541,000 and it’s national links - Nine’s online sites, 
Sydney Morning Telegraph, The Melbourne Age, 
Brisbane Times and Canberra Times gave us access 
to an audience of nearly 10 million; 

	- Daily Mail Australia coverage, with a monthly 
audience of 6.3 million; 

	- Stories across a range of Perth media including Have 
A Go News, Weekend Notes, The West Seven Days 
Magazine, Scoop, Chinese language publication 
Perth Cool, The RAC’s Horizons magazine provided 
good metropolitan awareness.

Our 2020 media coverage prior to cancellation was 
gaining significant traction, with many more items 
in the pipeline that were subsequently cancelled: 

	- The Sunday Times STM magazine cover and four 
page spread featuring our headline act Thelma 
Plum, plus a news story in The Sunday Times 
pointing to the Magazine story;

	- Spirit Radio (Triple M) competition campaign where 
those who registered had to answer the phone 
saying “thunharru” (hello in Banjima language) was 
successful;

	- Pilbara News: Thelma Plum Story, Dan Riches from 
the Struggling Kings Story and Bush Lolly Café 
and Bush Tucker High Tea Story with several more 
planning interviews that were cancelled;

	- The Kalgoorlie Miner also ran a substantial piece on 
Thelma Plum and the Yurlu Lounge;
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	- A comprehensive feature in Farm Weekly gave great 
reach to the rural sector and a piece on getting to 
the Karijini Experience in Have a Go News targeted 
mature West Australians;

	- Indigenous publications ran two stories, a call for 
expression of interest in the National Indigenous 
Times and a story announcing talent in the First 
Nations Telegraph;

	- Weekend Notes had made a good start in highlighting 
individual events as part of the Karijini Experience, 
with separate stories published on Bush Tucker High 
Teas, Yurlu Lounge, Fervor Degustation’s and the Narli 
Ensemble, with several more stories in progress.

An investment in a strong relationship with Tourism 
WA and Australia’s North West which will see:

	- Karijini Experience marketing collateral placed in the 
WA Visitors Centre in Perth;

	- Inclusion in the North West Holiday Planner;

	- Inclusion of event information on their tourism websites;

	- Listed in Tourism WA’s e-newsletter ‘This is WA 
(Travel and Lifestyle news from WA)’;

	- Listed in the Tourism WA ‘What’s On’ section printed 
in the West Australian.

Well-developed online tools including:

	- 	A dedicated website, Facebook page and Instagram 
account that are used to disseminate information 
and promote the event and region (The Karijini 
Facebook page has over 8000 followers and their 
Instagram account has over 2000 followers);

	- 	A professional ticketing system that integrates 
seamlessly with the Karijini Experience website;

	- 	Listing in the Australian Tourism Data Warehouse 
(ATDW) as an accredited tourism business, which is 
a central storage and distribution facility for tourism 
industry product and destination information from 
all Australian States and Territories. This content 

is compiled in a nationally agreed format and 
electronically accessible by tourism business owners 
(operators), wholesalers, retailers and distributors for 
use in their websites and booking systems.

Professionally developed marketing collateral 
including:

	- 	A3 event posters which are distributed throughout 
WA visitors’ centres, surrounding towns and other 
locations;

	- 	A1 A-frame posters and event schedules which are 
used throughout the National Park during the event;

	- 	Full detailed programs (which are utilised as part of 
the digital marketing strategy and available on the 
ground during the event);

	- 	Event schedule and map (which are utilised within 
the digital marketing strategy, and on the ground 
during the event to attract visitors to program items 
that have remaining capacity);

	- Tasteful merchandise available for purchase at the 
event.

Editorial coverage through the:

	- 	Distribution of press releases, which highlight the 
depth of programming;

	- Media partnership with Newton Ganska 
Communications to build our reach to target audiences;

	- 	Community engagement / capacity building 
elements of the event;

	- 	Beautiful imagery captured with the National Park as 
its backdrop;

	- 	Member of the Pilbara Tourism Alliance to support 
tourism to the Pilbara and assist in promoting and 
selling the region with the surrounding shires (Shire 
of Ashburton, City of Karratha, Shire of East Pilbara);

	- 	Accessibility of media passes and interviews of 
performers.
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TARGET MARKET

Tourism Research Australia 
has found that Australians are 
more likely to travel to events 
within their own state and that, 
on average, those who made 
overnight trips to do so stay an 
average of just over five nights 
away from home and three 
nights in the region where the 
event was held.   

Having said that the number of interstate visitors to 
Western Australia increased (+) 17.8% to 1.6 million 
visitors in year ending December 2018. Positively, 
WA received 63,000 more interstate holiday visitors 
compared to the previous year (an increase of +18.2 
(Tourism WA), showing us that both interstate and 
intrastate markets are viable.

Tourism WA and Australia’s North West Tourism 
currently divide the domestic market into six 
segments, three of which are seen to be the most 
desirable are Escape and Connect, Bright Lights and 
Off The Beaten Track, and the other three are Family 
Fun, Relax and Rewind, and Culture Vultures. 

For a local and intrastate market, KE’s offerings 
align with all six segments however for the lucrative 
interstate market KE has prioritised the below 
segments based on the following criteria; openness 
to visiting WA, frequency of travel, average trip 
expenditure and alignment with WA and KE offering.
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ESCAPE & CONNECT   

Demographic

Escape & Connect travellers cover a spread of ages, 
with a 50/50 split over and under the age of 50 and 
have a high socio-economic status.

Holiday needs and behaviour that align with KE

	- 	Escape & Connect travellers are looking to 
disconnect and have a complete break from all 
their responsibilities and worries when travelling;

	- 	Enjoy a pristine natural setting;
	- 	They enjoy food and wine experiences, 

sightseeing, and experiences that allow them to 
completely relax and unwind;

	- 	The absolute price is less of a concern for this 
segment when travelling – they are willing to pay 
more for a quality experience;

	- 	Compared to other travellers, they are more likely 
to choose higher end accommodation (4 or 5 star 
hotels) and have a higher average spend per trip;

	- 	Escape & Connect travel more often than the 
other travellers do, both overseas and within 
Australia, and enjoy travelling to new places;

	- 	Raising knowledge of WA experiences that 
meet their travel needs and desires is critical for 
Interstate travel;

	- 	To encourage intrastate visitation, destinations 
and experiences that foster the opportunity to 
escape the hustle and bustle.

“I am looking to disconnect, 
to reconnect”

OFF THE BEATEN TRACK

Demographic

Off the Beaten Track skew towards an older 
demographic and are most likely to be empty 
nesters or have grown-up children (16 years or 
older) at home and have a mid to high socio-
economic status.

Holiday needs and behaviour that align with KE

	- 	Travel for this segment is about avoiding crowds 
and ‘touristy’ destinations and discovering 
what’s off the beaten track.

	- 	Holidays are all about nature and wildlife 
experiences, particularly those that are unique, 
and balancing active, outdoor adventures with 
peace and relaxation.

	- 	They have a preference for regional destinations 
and ‘undiscovered’ experiences.

	- 	They are most likely to stay in standard hotel, or 
in caravanning and camping accommodation.

	- 	Relative to other travellers, Off the Beaten Track 
travellers have greater knowledge of WA holiday 
experiences.

“I enjoy the simple pleasures 
in life, getting away from 
crowds and back to nature”

CULTURE VULTURES

Demographic

Culture Vultures skew towards an older 
demographic (60% aged 50+) and have a high 
socio-economic status.

Holiday needs and behaviour that align with KE

	- 	Travel is a big part of Culture Vulture’s lives;
	- 	Holidays for this segment are all about discovery 

and learning – seeing and doing new things;
	- 	They are fascinated and feel enriched by 

experiencing other cultures;
	- 	When travelling, this segment enjoys 

sightseeing, learning about a destination’s 
history and heritage, visiting cultural attractions 
or attending cultural events, and experiencing 
local food and wine;

	- 	Price is less of a concern for this segment and 
they typically spend more than most other 
travellers when holidaying.

“I am loving having a bit 
more time back in my life, 
time to explore, time to  
learn again!”
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Since the event’s inception, there has been a reliance 
on the local audience (Tom Price, Paraburdoo, 
Newman), however, as its reputation and stature has 
grown, there has been a significant increase in the 
numbers of intrastate and interstate visitors.

Since 2017 the number of 
non-local intrastate visitors, 
outweighed the visitors from 
the local area which indicates 
that this is now a regional 
event that attracts an audience 
from outside of the Pilbara.

The following table highlights the historic (2013-2019) 
and projected 2020 audience split for our cancelled 
event. Our 2021 predictions have taken COVID19 into 
consideration, we are being conservative in assuming 
there will be no interstate or international visitors 
and that our intrastate will stay the same when the 
likelihood is that we could potentially have a larger 
intrastate audience who are not themselves travelling 
interstate or internationally.

FORECAST VISITOR NUMBERS

YEAR 2013 2014 2015 2016 2017 2018 2019 2020 2021

Number of unique points of engagement 
(attendance at individual events or workshops) 75 522 936 2,604 2,929 4,202 5,430 5,582 4,845

Estimate of actual total visitors 75 150 300 744 1,235 1,640 2,045 2,147 1,938

Local audience (Tom Price, Paraburdoo, Newman) 75 104 184 425 530 677 629 648 676

OTHER AUDIENCE

Intrastate (WA) 0 45 78 245 601 472 1,152 1,209 1,262

Interstate 0 1 33 67 94 123 247 259 0

International 0 0 5 7 10 49 41 43 0

NB: 2013-2019 are actuals. Attendances in the first four years had a 3.5 per point of engagement and overall visitors doubled each year. From 2016 - 2019 
the visitor growth rate was conservatively projected to continue at an overall average of 50% growth based on the shorter duration of the festival (from 
an 8  to a 5 day event) and the capped overall capacity for accommodation in the Park (restricted by Department of Parks & Wildlife) with an average 
of 2.6 per point of engagement. We will see a reduced growth rate of 5% due to the overall capacity in the Park being reduced by 500 people due to the 
introduction of an online booking system for camp grounds and the removal of several overflow areas, a shorter duration of the event, now 5 days and 
an expected 2.6 per point of engagement will continue. By promoting events in surrounding towns under the umbrella of the KE, growth beyond the 
limits of the Park’s accommodation can be stimulated, thus extending the reach/impact of the event and helping to grow the reputation of the Park. 
2020 predictions remain so due to COVID 19 cancellation and 2021 predictions are based on the current travel restrictions.
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TIMING

The Karijini Experience 
is tasked with attracting 
people to the region 
earlier in the season and 
as such coincides with the 
first week of the Western 
Australian school holidays  
in April. 

The climate in April is perfect for enjoying 
the Inland Pilbara, with a mean maximum 
temperature of 33.5 and minimum of 19.6 
degrees Celsius. This means it is still warm 
enough to enjoy swimming in the gorges by  
day but cools down to a pleasant temperature  
in the evening without the cold conditions  
that occur in the National Park during winter.

Having the Karijini Experience in April also 
provides opportunity for travellers to continue 
onto other established tourism destinations 
in the Pilbara (for example the neighbouring 
Millstream (Shire of Ashburton) and Murujuga 
(City of Karratha) National Parks, the Mackerel 
Islands in Onslow, the historic ghost town of 
Cossack and the biggest inland town of the 
Pilbara, Newman (Shire of East Pilbara) which 
is located in the Ophthalmia Ranges).  The 
Australia’s North West Tourism “Epic Pilbara”  
and Pilbara Regional Council’s “Destination 
Pilbara” campaigns also highlight what else is  
on offer in the Pilbara for the tourists.

In 2021 the program will  
run across 5 days from the 
6 – 10 April.
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EVENT BUDGET

The team at the Nintirri Centre 
deliver a successful Karijini 
Experience within a modest 
event budget particularly 
compared to events of similar 
scale and quality.  

Our small team works exceptionally hard within a not-
for-profit governance structure and relies on strong 
local relationships and significant in-kind contribution 
from local businesses and dedicated volunteers. 

In 2019 we had 57 volunteers and an incredible 
$250,000 of in-kind support from local businesses 
and organisations.  This result is a testament to the 
management team’s strong local relationships and 
stakeholder support for the event. We recognise the 
value provided by our in-kind supporters through 
sponsorship agreements, however, relying on 
such significant in-kind support does suggest an 
unsustainable future for this iconic event – one of the 
most significant celebrations of Aboriginal culture in 
Western Australia. 

Below is an outline of the actual cost of running the 
Karijini Experience (exclusive of volunteer hours and 
sponsorship drive), which includes the value of the 
$250,000 of in-kind support.  

BUDGET $

Advertising/PR 53,997.73 

Event Logistics 132,099.71 

Event Equipment 148,649.90 

Content Provision 247,115.52 

Artistic Direction 29,367.90 

Event Management 27,486.00 

Administrative costs 71,708.75 

Merchandise 6,164.20 

TOTAL $716,589.71 

Having 34.8% of our entire event budget donated 
means that growing our sponsorship funding and our 
budget will be imperative to the event’s future. 
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RESOURCE COMPANY FUNDING

Since the inception of the 
Karijini Experience in 2013, 
the original Pilbara Inland 
Chamber of Commerce and 
Industry committee had the 
vision to create a sustainable 
event in the National Park,  
to bring economic 
diversification to the region 
and build capacity for the 
businesses locally. 

The Nintirri Centre has respected the original values of 
the event founders, however, due to the unsustainable 
nature of our events funding, will be undertaking 
stakeholder engagement in the near future to 
better understand the needs and values of our key 
stakeholders to ultimately maintain or change our 
stance on receiving funds from the mining and  
resource sector. 

“When I first moved to the Pilbara it was in the peak of 
a boom cycle, any accommodation options were full 
with workers (even at times the Karijini Eco-retreat!). 
There was huge potential for tourism but little space 
for it to grow and develop. 

Then the boom started to cool and suddenly it was 
having serious impacts on small and medium sized 
businesses. The Karijini Experience started as a 
conversation with stakeholders about how we could 
raise the profile of tourism as an important opportunity 
for economic diversification and greater stability in the 
business community. 

As we were pushing an agenda of economic 
diversification, we decided to not accept money 
directly from resource companies in the development 
and growth of the Karijini Experience. How can an 
economy be diversified if it is entirely under-pinned  
by one industry – resource extraction?

Not accepting funding directly from resource companies 
also brought additional benefits, it meant the event 
and its influence could be an independent voice for 
the Pilbara in nurturing, promoting and protecting the 
regions incredible social and environmental values.” 

Sarah Kemp Event Founder
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Sponsorship of the 2021 
Karijini Experience is a unique 
opportunity to enrich the 
communities of our traditional 
owners, support economic 
diversification and tourism 
in the Inland Pilbara while 
associating your brand with an 
unforgettable event. 

There are seven tiers of Sponsorship available:

PRINCIPAL SPONSOR

PLATINUM SPONSOR

GOLD SPONSOR

SILVER SPONSOR

BRONZE SPONSOR

SUPPORTING PARTNERS

FRIENDS OF KARIJINI EXPERIENCE

To find out more about immersing your brand in the 
spectacle of Karijini National Park in the years to come 
contact; Sylvia Winkler: ceo@nintirri.org.au
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PRINCIPAL SPONSOR  

For an investment of $80,000 
your organisation will receive 
the following:

	- 	Named as the Principal Sponsor of the 2021 
Karijini Experience. This will include verbal 
acknowledgement at each of the five hallmark 
events (Welcome to Country, Experience Film, Bush 
Tucker High Tea, Gorge Event, The Yurlu Lounge);

	- 	Inclusion of your organisation’s name in the title 
of one hallmark event as listed above, this will be 
displayed on our website, social media and A5 
printed programs; 

	- 	A full A5 page displaying your logo and 
organisational message in our printed event 
programs that are free at the event and surrounding 
visitors’ centres;

	- Representatives from your organisation will be taken 
on an exclusive VIP experience from the 6-10 April. 
This experience includes four tickets to an exclusive VIP 
Degustation dinner, general admission entry to each of 
the hallmark events listed above and accommodation 
in the VIP camp, The Red Room for 4 people. (Tickets 
and accommodation must be confirmed prior to 
March 31st or they will be re-allocated);

	- 	Opportunity for a representative from your 
organisation to give a 2 minute address at a 
nominated hallmark event and provides an 
opportunity to promote your organisation in front  
of sponsors and other VIPs;

	- 	Appropriate logo positioning on the official event 
poster and website;

	- 	Appropriate logo placement on prominent signage 
at the 2021 event;

	- 	Social media profile exclusive to Principal Sponsors, 
reaching a potential of 20,000 individuals, upon 
sponsorship confirmation;

	- 	Extensive media coverage (across both digital 
and print media) by PR company, Newton Ganska 
Communications;

	- 	An opportunity to purchase additional tickets  
pre-release;

	- 	Opportunity to contribute an environmentally 
friendly item to our VIP Karijini care package which 
will be given to all sponsors, media, politicians and 
other stakeholders in attendance at the event  
(item to be approved and received by March 31st);

	- 	Opportunity to discuss with Karijini Experience other 
options that will maximise the benefit that your 
organisation receives from its support of this event 
for inclusion within your sponsorship agreement;

	- 	An invitation to sponsor the event in 2022
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PLATINUM SPONSOR 

For an investment of $50,000 
your organisation will receive 
the following:

	- 	Named as the Platinum Sponsor of the 2021 
Karijini Experience. This will include verbal 
acknowledgement at each of the five hallmark 
events (Welcome to Country, Experience Film, Bush 
Tucker High Tea, Gorge Event, The Yurlu Lounge);

	- 	An A5 two-thirds page displaying your logo and 
organisational message in our printed event 
programs that are free at the event and surrounding 
visitors centres;

	- Representatives from your organisation will be taken 
on an exclusive VIP experience from the 6-10 April. 
This experience includes four tickets to an exclusive VIP 
Degustation dinner, general admission entry to each of 
the hallmark events listed above and accommodation 
in the VIP camp, The Red Room for 4 people. (Tickets 
and accommodation must be confirmed prior to 
March 31st or they will be re-allocated);

	- 	Opportunity for a representative from your 
organisation to give a 2 minute address at a 
nominated hallmark event and provides an 
opportunity to promote your organisation in front  
of sponsors and other VIPs.

	- 	Appropriate logo positioning on the official event 
poster and website;

	- 	Appropriate logo placement on prominent signage 
at the 2021 event;

	- 	Social media profile exclusive to Platinum Sponsors, 
reaching a potential of 20,000 individuals, upon 
sponsorship confirmation;

	- 	Extensive media coverage (across both digital and 
print media) by PR company, Newton  Ganska 
Communications;

	- 	An opportunity to purchase additional tickets  
pre-release;

	- 	Opportunity to contribute an environmentally 
friendly item to our VIP Karijini care package which 
will be given to all sponsors, media, politicians and 
other stakeholders in attendance at the event  
(item to be approved and received by March 31st);

	- 	Opportunity to discuss with Karijini Experience other 
options that will maximise the benefit that your 
organisation receives from its support of this event 
for inclusion within your sponsorship agreement.

	- 	An invitation to sponsor the event in 2022. .
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GOLD SPONSOR

For an investment of $30,000 
your organisation will receive 
the following:

	- Named as Gold Sponsor of the 2021 Karijini 
Experience. This will include verbal acknowledgement 
at each of the five hallmark events (Welcome to 
Country, Experience Film, Bush Tucker High Tea, 
Gorge Event, The Yurlu Lounge);

	- An A5 half page displaying your logo and 
organisational message in our printed event 
programs that are free at the event and surrounding 
visitors centres;

	- Representatives from your organisation will be taken 
on an exclusive VIP experience from the 6-10 April. 
This experience includes two tickets to an exclusive VIP 
Degustation dinner, general admission entry to each of 
the hallmark events listed above and accommodation 
in the VIP camp, The Red Room for 2 people. (Tickets 
and accommodation must be confirmed prior to 
March 31st or they will be re-allocated);

	- 	Opportunity for a representative from your 
organisation to give a 2 minute address at a 
nominated hallmark event and provides an 
opportunity to promote your organisation in front  
of sponsors and other VIPs;

	- 	Appropriate logo positioning on the official event 
poster and website;

	- 	Appropriate logo placement on prominent signage 
at the 2021 event;

	- 	A thank you Facebook post to our 8000+ followers 
upon sponsorship confirmation; 

	- 	An opportunity to purchase additional tickets  
pre-release;

	- 	Opportunity to contribute an environmentally 
friendly item to our VIP Karijini care package which 
will be given to all sponsors, media, politicians and 
other stakeholders in attendance at the event  
(item to be approved and received by March 31st);

	- 	Opportunity to discuss with Karijini Experience other 
options that will maximise the benefit that your 
organisation receives from its support of this event 
for inclusion within your sponsorship agreement;

	- 	An invitation to sponsor the event in 2022. 
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BRONZE SPONSOR 

For an investment of  
$7,500 your organisation  
will receive the following:

	- 	Named as Bronze Sponsor of the 2021 Karijini 
Experience;

	- 	An A5 quarter page displaying your logo and 
organisational message in our printed event 
programs that are free at the event and surrounding 
visitors centres; 

	- Two complimentary tickets to the Welcome 
to Country VIP and The Yurlu Lounge general 
admission (Tickets must be confirmed prior to March 
31st or they will be re-allocated);

	- 	Appropriate logo positioning on the official  
event poster and website;

	- 	Appropriate logo placement at the 2021 event;

	- 	A thank you Facebook post to our 8000+  
followers upon sponsorship confirmation; 

	- 	An opportunity to purchase additional tickets  
pre-release;

	- 	Opportunity to contribute an environmentally 
friendly item to our VIP Karijini care package which 
will be given to all sponsors, media, politicians and 
other stakeholders in attendance at the event  
(item to be approved and received by March 31st);

	- 	Opportunity to discuss with Karijini Experience other 
options that will maximise the benefit that your 
organisation receives from its support of this event 
for inclusion within your sponsorship agreement;

	- 	An invitation to sponsor the event in 2022. 

SILVER SPONSOR

For an investment of  
$15,000 your organisation  
will receive the following:

	- Named as Silver Sponsor of the 2021 Karijini 
Experience;

	- 	An A5 one-third page displaying your logo and 
organisational message in our printed event 
programs that are free at the event and surrounding 
visitors’ centres;

	- Two complimentary general admission tickets to the 
Welcome to Country, Experience Film, Bush Tucker 
High Tea and The Yurlu Lounge. (Tickets must be 
confirmed prior to March 31st or they will be re-
allocated);

	- 	Appropriate logo positioning on the official  
event poster and website;

	- 	Appropriate logo placement on prominent signage 
at the 2021 event;

	- 	A thank you Facebook post to our 8000+  
followers upon sponsorship confirmation; 

	- 	An opportunity to purchase additional tickets  
pre-release;

	- 	Opportunity to contribute an environmentally 
friendly item to our VIP Karijini care package which 
will be given to all sponsors, media, politicians and 
other stakeholders in attendance at the event  
(item to be approved and received by March 31st);

	- 	Opportunity to discuss with Karijini Experience other 
options that will maximise the benefit that your 
organisation receives from its support of this event 
for inclusion within your sponsorship agreement;

	- 	An invitation to sponsor the event in 2022. 

22



SUPPORTING PARTNERS 

Organisations providing  
in-kind or other support up 
to the value of $5,000 will 
be recognised as supporting 
partners and will receive  
the following:

	- 	Named as Supporting Partner of the 2021 Karijini 
Experience;

	- 	An A5 one-sixth page displaying your logo and 
organisational message in our printed event 
programs that are free at the event and surrounding 
visitors centres;

	- 	Two complimentary general admission tickets to  
The Yurlu Lounge. (Tickets must be confirmed prior 
to March 31st or it will be re-allocated);

	- 	Appropriate logo positioning on the official event 
poster, program and website;

	- 	Appropriate logo placement at the 2021 event;

	- 	A thank you Facebook post to our 8000+ followers 
upon sponsorship confirmation; 

	- 	An opportunity to purchase additional tickets  
pre-release;

	- 	Opportunity to discuss with Karijini Experience other 
options that will maximise the benefit that your 
organisation receives from its support of this event 
for inclusion within your sponsorship agreement;

	- 	An invitation to sponsor the event in 2022.  

FRIENDS OF KARIJINI EXPERIENCE

Organisations providing  
in-kind or other support up 
to the value of $1,000 will be 
recognised as friends of  
Karijini Experience and will 
receive the following:

	- 	Named as Friend of the 2021 Karijini Experience; 

	- 	Appropriate logo positioning on the official event 
poster, program and website;

	- 	Opportunity to purchase additional tickets  
pre-release;

	- 	A thank you Facebook post to our 8000+ followers 
upon sponsorship confirmation; 

	- 	Opportunity to discuss with Karijini Experience other 
options that will maximise the benefit that your 
organisation receives from its support of this event 
for inclusion within your sponsorship agreement;

	- 	An invitation to sponsor the event in 2022. 
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The 2020 press coverage 
included multiple publication 
types and in-depth articles 
promoting the event and its 
positive influence on the region.  

Following is a sample of the 2020  
press coverage.
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travellinglet’s go ADVERTISING FEATURE

travel options for the mature west australian

Rest

Relax

Kalgoorlie
Quality Inn Railway Motel
Opposite the train station - 5min walk to Hannan Street

SENIORS DISCOUNT $139 per night

Phone: 9088 0000
www.railwaymotel.com.au

HAGN#331-052782

®

HAGN#331-052847

FREE ENTRY

Facebook
@PinjarraGardenDay

Guest Presenters • Kids Activities • Demonstrations

Pinjarra Garden Day
EDENVALE HOMESTEAD, PINJARRA

SUNDAY 27 OCTOBER 2019 • 10AM TO 3PM

For booking forms and full itinerary contact Anne Williams
0408 912 642  email anniesactivities42@gmail.com

Cascade       Tours
Quality tours with a personal touch

Day 1: Support cars deliver travellers to coach and head 
to Margaret River having lunch on the way.

Day 2: Sightseeing around Margaret River and 
Dunsborough region, calling into a winery, olive farm, 

cheese factory and more.
Day 3: This day we travel to Albany via Walpole having 

lunch in the Pemberton Hotel.
Day 4 & 5: Touring around Albany taking in the famous 

sights and places of interest which will include the 
National Anzac Centre.

Day 6: Travelling back to Perth via Williams where upon 
arrival their support cars will meet the coach and 

return you to your homes.
TOUR INCLUDES: Luxury coach home pick up & drop off,

accommodation Quality Inn Stay Margaret River and 
Le Grande in Albany, fully cooked breakfasts, 5 lunches and all 
cooked dinners. Morning Tea, free raf  es and games on board.  

COST: $1650 twin/share • $1993 single

SPRING BREAK - Margaret River & Albany
Fri 6 - Tue 11 December, 5 night 6 days

HAGN#331-052867

Annie’s Activities and Cascade Tours invite you 
to join their Spring Break Tour...

by Allen Newton 

WANT to tick the highly 
acclaimed Karijini Expe-
rience in Western Aus-

tralia’s remote Pilbara off  
your bucket list, but can’t 
quite work out how to get 
there?

And even when you 

make it into the national 
park it’s not as though 
there are  ve star resorts 
tucked away in the beau-
tiful red gorges.

In terms of accommo-
dation it’s mostly bring 
your own.

The extraordinary Kari-
jini National Park in West-
ern Australia’s Pilbara is 
one of the most remote 
destinations holiday mak-
ers are likely to travel to, 
but that doesn’t mean the 
journey has to be diffi  cult.

In 2020, The Karijini 
Experience is timed just 
after Easter, from 14 to 
18 April, while the school 
holidays are on and the 
weather is usually perfect 
in the Pilbara.

Around 1400km from 
Perth and 80km north-
east of Tom Price there 
are plenty of Pilbara lo-
cals and those from a 
lot further away, who get 
their trusty four-wheel-
drives out and head for 
the spectacular gorges 
to take advantage of a 
host of culinary, artis-
tic and musical events 

while staying at the park’s 
campsites and enjoying 
the spectacular scenery.

But for those who aren’t 
set up for the trek to Kari-
jini or don’t have the time 
to drive from Perth or fur-
ther a eld, there’s still an 
opportunity to enjoy the 
campsite experience.

An option is to take Qa-
ntas’ twice weekday and 
once a weekend  ight, It 
is less than two hour from 
Perth to Learmonth, then 
hop on the bus for a 40 
km trip into Exmouth and 
hire a camper van.

Emma Diff en, from Ex-
mouth Camper Hire, says 
the scenic drive from Ex-
mouth to Karijini is a re-
laxed day’s driving.

Allowing for fuel and 
toilet stops, driving on 
unfamiliar roads and to 
enjoy in the scenery, the 
journey can be made 
comfortably in eight hours 
and features sealed roads 
the whole way from Ex-
mouth to Dales Gorge.

Dales Camp 
Ground is easily acces-
sible with a 2WD car or                                  

recreational vehicle.
There are some un-

sealed sections to 
the Karijini Eco Re-
treat camping area and 
Emma says there are 
some limitations for 2WD 
rigs in the national park.

No special licences are 
required to drive a camp-
er van or motor home 
and while some require a 
manual licence, most are 
automatic.

Those with a little more 
time on their hands can 
break up the journey 
with an overnight stay 
around the half-way 
point at Nanutarra Road 
House, Cheela Plains, 
around 500km from Ex-
mouth, or at Bullara Sta-
tion Stay around 100km 
from Exmouth.

Emma says the venues 
are good quality and easy 
to get to with 2WD.

“I would not suggest 
staying on the side of the 
road, or the road trains will 
keep you awake all night, 
plus you may have no 
amenities in your camp-
er van or motor home,”        

she says.
Emu Creek Station, 

which is also about half 
way, is accessible to 
4WD vehicles.

Emma says the drive 
between Exmouth and 
Karijini is full of wild ow-
ers and birdlife.

“It is a lovely drive, 
leaving the rugged Cape 
Ranges, then through 
 at desert land, towards 
the melting ranges of the 
Hamersley,” she says.

According to Emma, 
all of Exmouth Camper 
Hire’s camper vans and 
motor homes are suited 
for most parts of Karijini 
National Park and are ful-
ly self-contained for pre-
paring and cooking your 
own meals.

Some of the vehicles 
off er a hot and cold 
shower and toilet, for ex-
tra convenience, plus an 
awning off  the side for 
some daytime shade.

If the customer does 
not have a 4WD camp-
er, then a guided tour of 
Karijini with West-Oz Ac-
tive Tours or Lestok Tours 

A handy how to guide to the Karijini Experience in the Pilbara

is recommended. They 
off er two diff erent tour 
styles to suit anybody.

Exmouth Campers 
has six diff erent styles 
of campers and motor 
homes in its  eet ranging 
from a Hi-Top Camper 
Van or luxury motor home 
licensed for two people, 
to a motor home with six 
seat belts and beds for 
four.

Emma says all the ve-
hicles are comfortable 
and easy to drive and 
there’s not too much to 
worry about in terms of 
traffi  c congestion.

People just need to 
pack their hiking shoes, 
sunscreen, hat, bathers 
and some warm clothes.

Exmouth Camper Hire 
caters for the  y-in cus-
tomers with an extensive 
inventory that includes 
all linen, snorkelling sets, 
beach towels, personal 
towels, all cooking and 
eating utensils, includ-
ing wine glasses, an ex-
tra LED torch, extra 45 
litre industrial esky for 
non-perishable supplies, 
camp chairs, extra out-
door table, extra outdoor 
butane burner and more.

Emma says being able 
to park in the middle 
of nature, but still have 
every mod con at your 
 ngertips and to relax 
around other like-minded 
people, makes for a great 
holiday.

“And having a nice 
protective shell around 
you, allowing some es-
cape from inclement 
weather is also comfort-
ing. You never know what 
Mother Nature might do,” 
she says.

For those contemplat-
ing visiting the Karijini Ex-
perience, organiser Sonia 
Powell from Tom Price’s 
Nintirri Centre warned 
that both Dales and the 
privately operated Karijini 
Eco Retreat  ll up quickly 
and bookings are essen-
tial.

The Department of 
Parks and Wildlife has 
introduced a new policy 
which doesn’t allow for 
vehicles to arrive without 
a booking.

If the national park is 
fully booked, accommo-
dation in range of Karijini 
includes the Auski Tourist 
Village a 90 minute drive 
away, Tom Price Cara-
van Park or Whaleback 
Village in Newman which 
are more than three hours 
from the park.

Emma says their ve-
hicles are also in heavy 
demand during April so it 
is essential to book early. 
For more information go 
to www.exmouthcam 
perhire.com.au

Left to right; The stunning gorges at Karijini. © Dan Avila - Getting ready for a dinner © Elly Lukale - Performance in the gorge ©  Elly Lukale

The 88th ANNIVERSARY BRUNSWICK SHOW
Saturday 26 October, 8.30am to 9pm - Fireworks 8pm

Corner of George and Vincent Streets, Brunswick

Experience a real Agricultural Show: 
cattle, sheep, goat and equestrian judging, log chops, 
dog agility and herding PLUS all the fun of the fair with 

more than 500 traders and entertainers.
Try the RAC virtual rescue experience, participate 

in water divining, drumming and whip cracking 
workshops. 

Learn how to get the best from your BBQ with 
interactive cooking demonstrations.

Meet the WORLD FAMOUS giant steer KNICKERS

HAGN#331-052746
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Proud partner AGL - It’s gas, plus a whole lot more

FREE 
MONTHLY

There’s so much fun to be had at Have a Go Day; myriad activities, entertainment and camaraderie

Boomerang your way to Have a Go Day

www.solutionsmatchmaking.com.au

SINGLE?
We have your partner

SOLUTIONS 9371 0380

Dedicated matchmakers helping you 
to meet genuine, suitable partners. 

Forget ‘online’ dating! Be matched safely  
and personally by people who care.

See Friend to Friend page for 
Solutions Contacts Column

Your local dentist in Perth
Welcome Dr Chris Bucktin to the CCD team! 

98 Cambridge St, West Leederville
smile@ccdental.com.au | www.ccdental.com.au

Chris is available at CCD on 
Monday, Tuesday 

and Saturday 
Phone 9382 8266 
to book or onlineDr Chris Bucktin

HAGN#331-052661

Join our free Southcare 
seminars on aged care...

Tuesday 8 October, 10am to 11am
Speakers: Southcare CEO Dr Nicky Howe and
Culshaw Miller Lawyers’ Ross Mendocca
Are you confused about estate planning and how to 
e  ectively set up an enduring power of attorney and 
enduring power of guardianship? Learn how to have 
the con  dence to ensure that your estate planning is 
updated with correct laws and regulations.

Tuesday 12 November, 10am to 11am
Speakers: TADWA CEO Steve Pretzel 
and Southcare CEO Dr Nicky Howe
Come along and learn how to have the con  dence 
to get help to modify your home to suit your ageing 
requirements.

Seminar venue: 19 Pether Rd, Manning
To book ring 6117 3034 or visit us 
online for info www.southcare.org.au

HAGN#331-052939 AGE is no barrier to getting out 
and about and Have a Go Day – 
a LiveLighter event – is the per-
fect opportunity to enjoy a fabu-
lous free day out.

Everyone is invited to come 
along to Burswood Park on 
Wednesday 13 November from 
9am to 3pm for the premier 
event of the Seniors Week 2019 
calendar, organised by the Se-
niors Recreation Council of WA 
Inc (SRCWA).

The day is themed to remind 
everyone that age is no barri-
er to being active, learning new 
things, joining a club, making 
new friends and having fun.

Try one or more of the many 
activities, visit displays and en-
joy the entertainment around the 
park speci cally designed for 
older adults.

Simon Beaumont from 6PR 
will emcee the opening and the 

Minister for Seniors, Ageing and 
Volunteering Mick Murray will 
offi  cially welcome everyone at 
10.30am. 

Following the formal proceed-
ings, the Over 55 Walking Asso-
ciation will lead the annual walk 
around the park.

For people who love to chal-
lenge themselves physically 
there is canoeing on the river, 
the climbing wall and walking 
football and hockey and this 
year boomerang throwing will be 
available.

Cycling Without Age will be 
off ering rides around the park on 
their specially built and piloted 
trishaws.

There will be plenty of en-
tertainment to enjoy including 
special performances from Terry 
Bennetts, The Haze Band, and 
the WA Police Pipe Band.

Dancing is a great way to keep 

active and there are a variety of 
dance troupes including ball-
room, square, line, tap, Morris 
and belly dancers who will be 
in action, along with the Prime 
Movers who demonstrate that 
exercise to music is lots of fun.

Budding chefs will not want to 
miss the Bethanie Bake Off   nals 
or the cooking demonstrations 
on off er from Crown Perth.

There are a variety of health 
checks available including hear-
ing tests, blood pressure and 
blood sugar testing.

For those who want to be-
come more savvy with technolo-
gy, Tech Savvy Seniors will be on 
hand and there will be electronic 
activities to try including seniors 
exergaming and laser pistol 
shooting.

Have a Go News will be run-
ning the hospitality tents which 
serve people free tea, coff ee and 

water. The new chocolate wheel 
will be spinning at our main tent 
every hour with great prizes 
available.

Radio 6PR will be broadcast-
ing live at the event and Channel 
7 Perth personalities will be in 
attendance throughout the day.

There are a variety of food and 
drink outlets including the Siz-
zlers’ cheese toast van, Chopin 
Patisserie, sausage sizzles and 
loads more. 

With more than 200 displays, 
activities and entertainment, 
there is something for everyone 
and it’s free.

Inside this paper is the 2019 
Seniors Week Events Guide lift-
out with a comprehensive feature 
including map, activities, listings 
of stallholders, major prize entry 
form and everything you need to 
have fun at this year’s Have a Go 
Day. See you there!

Ad Words - $200 Shopping voucher
FILMS - AGL Seniors Week Film Festival, Judy, 

MINI British Film Festival, Pavorotti, 
Lavazza Italian Film Festival, After the Wedding 

TICKETS - Hans: Like a German, Unwined,
3 in 1 Markets, St Mary’s Cathedral

BOOKS - Out of Time, 
World Heritage Sites of Australia

COMPETITIONS/GIVEAWAYS

Visit www.haveagonews.com.au

IN THIS ISSUE

SUPPORTING SENIORS’ RECREATION 
COUNCIL OF WA (INC)

• Seniors Week Events Guide   
   24-page liftout
• Where opinions matter
• Food & Wine 
   - reviews, recipes and more

• Trekking in Nepal 
• Jo Allison in Singapore
• Opera houses of Europe
• Experience Karijini

Have a Go News’
Jo Allison interviews 
author Annie Seaton

let’s go travelling

Established 1991  Celebrating 28 years in 2019

The Product and 
the Vision

PRESENTATION

13 November 2019
OrCam MyEye
Perth Convention & Exhibition Centre

1300 883 853

HAGN#331-052639
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The 2019 marketing collateral 
reached international as well 
as domestic audiences in 
our bid to promote both the 
region and our event.  

Following is a sample of the marketing 
collateral and promotional items used  
for the 2019 event. 

34



C A R E  F O R  C O U N T R Y  A N D  I T  W I L L  C A R E  F O R  Y O U

16–21 APRIL 2019

T i c k e t s  a v a i l a b l e  a t

karijiniexperience.com

DAN SULTAN  |  FERVOR

CULINARY EXPERIENCE  |  MARK ATKINS  |  MARK OLIVE
YURLU LOUNGE  |  FREE AND FAMILY FRIENDLY ACTIVITIES

SONGS IN THE GORGE  |  WASO
DEBORAH CHEETHAM  |  OPERA IN THE GORGE
WELCOME TO COUNTRY
GINA WILLIAMS, GUY GHOUSE & RUSSEL HOLMES

                 PRINCIPAL SPONSOR                                                                    PLATINUM SPONSORS                                                                                        GOLD SPONSORS                                                                                                                 SILVER SPONSORS                                                                                 BRONZE SPONSORS                                          SUPPORTING PARTNERS                  

TOM PRICE
M E D I C A L  C E N T R E

FRIENDS OF  
THE KARIJINI  
EXPERIENCE

All events are FREE and at the Airstrip, except where noted.

Beginning Wednesday, between 8am – 12pm at The Airstrip there will be a Karijini 
Kids Zone where you and your child can engage in a variety of games and craft 
activities. You can also make your mark on the Karijini collaborative art piece 
between other events and activities. All participants in these zones must have Parent 

Supervision.

TUESDAY 16 APRIL

WELCOME TO COUNTRY
   6pm – 9pm (Gates open at 5.30pm)

Proudly brought to you by the Banjima Native Title Aboriginal Corportion 

Be Welcomed to Country by our Traditional Owners as part of the official opening 
of the 2019 Karijini Experience, gain a sense of the land and the Banjima culture, 
including an official Welcome to Country and corroboree followed by an exciting 
musical line-up of local musicians. 

This event is alcohol & smoke free and requires BYO chairs. A free return bus 
service is available for this event, departing from Tom Price, Eco Retreat and 
Dales Campground, please contact Lestok Tours on (08) 9189 2032 or visit www.
lestoktours.com.au  
to make a reservation.

WEDNESDAY 17 APRIL

MEDITATION AND SLOW FLOW CLASS
   6am – 7.30am

Start your day right by connecting with the beautiful energy of Karijini. This half hour 
guided meditation will assist you to ground and centre, attuning to your natural 
sense of harmony and the beauty that surrounds you. Meditation will be followed by 
a beautiful meditative flow class. This is a slower style of Yoga with poses held for 
longer as we transition slowly and smoothly from one posture into the next. Slow 
flow develops strength, balance and mindfulness, harnessing the power of the breath 
as we slow our busy minds. Beginners welcome.

WEST OZ ACTIVE  
FULL DAY CANYONING TOUR

   7.15am – 6pm         Ticketed event with no price

This is a very social and rewarding day of hiking, sliding, abseiling, tubing, climbing, 
traversing and discovering the natural beauty of Karijini that few others get to 
experience. Visit www.westozactive.com.au for pricing and bookings.

KARIJINI’S LESTOK TOURS  
FULL DAY GORGE TOUR

   7.30am – 5pm           Ticketed event with no price

Our Silver Sponsors Lestok Tours aim to show visitors the natural wonders 
of the area in a relaxed friendly environment. They will collect you from your 
accommodation in Tom Price or from the Karijini Eco Retreat.The tour includes 
morning tea, lunch and park entry fees. See the spectacular views from Oxer, Joffre 
Falls, Circular Pool and Knox lookouts, walk through Weano Gorge and Handrail 
pool, swim and enjoy the tranquility of Fern Pool and visit Karijini Visitors Centre. 
Also enjoy detailed commentary in an air conditioned bus. Phone: 08 9189 2032 or 
email: info@lestoktours.com.au for bookings.

ACRO YOGA 
   8am – 9am

Start the day with a fun and invigorating yoga session for the whole family.

CULTURAL AWARENESS 
   9am – 10am

A rare opportunity to listen to the Banjima Traditional Owners from different 
generations to learn about how and why they keep their culture alive in the modern 
day.

SISTARS DREAMING WORKSHOP 
   10am – 12pm         At the Visitors Centre             $93 

A Sistars Dreaming Workshop is designed to take you on an immersive journey deep 
into yourself and connect with Karijinis immense and intense energy.  The three 
sisters bring together their special gifts of traditional healing with bush medicine, 
energy balance and alignment, meditation and clairvoyance. This is an interactive 
workshop with movement, participation, live clairvoyant readings, hands on healing 
and, most of all, fun fun fun and laughter.

PLAY SPACE 
   10am – 12pm

Join headspace Pilbara as they reshape your view on mental health and wellbeing 
through a variety of play based activities including weaving, jenga and body painting. 
Play is known for its benefits in influencing healthy development and increasing 
happiness through its ability to help explore one’s inner world through creative and 
social pursuits. Suitable for young people or those young at heart. Extreme smiling 
may result from your attendance. 

ABORIGINAL SASHIKO WORKSHOP 
   12pm – 4pm         At the Visitors Centre                      $62.40 

Sashiko is a Japanese stitching technique meaning little stabs and was traditionally 
used for repairing or reinforcing worn clothing.  Sashiko uses geometric patterns 
created by long lines of running stitches and is traditionally done with white thread 
on an indigo fabric. Modern day Sashiko stitching is not restricted to white on indigo 
but rather uses a variety of colour combinations. Traditional Aboriginal art designs 
are often geometric in nature and using inspiration from geometric or abstract 
shapes the Karijini landscape is the starting point for this workshop. You will receive 
a 15cm Have A Go Modern Sashiko Kit to start your slow stitching journey. 

VOCAL TONING WORKSHOP 
   2.30pm – 4.30pm         $27

During this fun and explorative workshop you will learn simple vocal toning 
techniques to shift and clear energy within your body and energy field. Toning has 
a neurochemical effect on the body, boosting the immune system and causing the 
release of endorphins. Toning assists in good breathing and posture, giving the body 
an inner massage, stimulating blood flow and energy to the organs. Toning helps us 
to release stress and repressed emotions. Regular toning and humming helps to re-
energise the body and restore health to the mind, body and spirit.

SONGS IN THE GORGE  
WITH A WASO STRING QUARTET

   3pm – 5pm           At Kalamina Gorge                       $123.40

The storytelling brilliance and beautiful voice of West Australian Noongar performer 
Gina Williams, talented guitarist from Guy Ghouse and Russell Holmes - keyboardist 
extraordinaire, will capture the intimate audience through the power of song sung in 
rare Noongar language. Gina, Guy and Russell will be premiering a collaboration with 
the WA Symphony Orchestra, performing with a string quartet on the stunning stage 
of Kalamina Gorge. This unique and intimate performance is sure to be spine tingling.

Seating is provided; Please bring drinking water and sensible shoes for entering the 
gorge. Please note 4WD is required to access Kalamina Gorge, glass and alcohol are 
NOT permitted within the gorges.

BUSH CULTURE WALK 
   4.30pm – 5.30pm           Meet at the Visitors Centre car park

Take a walk at dusk with Banjima Traditional Owners and learn about the cultural 
history and native plants of the region.

FERVOR DEGUSTATION 
   6pm – 10pm             $225.60

Meet at the Airstrip at 5.45pm to be taken to a secret location

This astounding one of a kind dining experience presented by Fervor, is a long-table 
10 course degustation focused on fresh, locally sourced produce and sustainably 
foraged native ingredients. Each course is crafted with passion and prepared before 
your eyes, bringing out the taste and excitement of the region with each dish. 

This event is BYO refreshments. A free return bus service is available for this event, 
departing from Tom Price, Eco Retreat and Dales Campground, please contact 
Lestok Tours on (08) 9189 2032 or visit www.lestoktours.com.au to make a 
reservation.

LIVE MUSIC 
   6pm – 8pm          At the Eco Retreat

Relax over dinner and drinks while listening to some live local talent.

LIGHT INSTALLATION TOUR 
   7pm – 7.45pm

RED AIR: A series of geometric inflatable lanterns, that are a collaboration between 
Cheeditha Indigenous artists, Kaye and Sharon Warie, and GAS (Goldberg Aberline 
Studio). The sheer scale of the work excites and intrigues as its scale collides with the 
vastness of the desert. Maurice and Matthew will share how inflatable technology, 
mostly known in jumping castles, has been appropriated to the arts. They will talk 
about the creative process, its very demanding engineering requirements and what is 
happening with inflatables in the art world.

THURSDAY 18 APRIL

BREATHWORK, MEDITATION  
AND VINYASA FLOW

   6am – 7.30am

This tranquil guided meditation and yoga session will set your intentions for an 
amazing day in the National Park. Learn to centre your mind. Meditation is proven 
to reverse the effects of stress. It improves cardio/respiratory function, balances 
the nervous system and improves immune function. In these sessions we will use a 
variety of guided meditations to enhance our conscious awareness and wellbeing. 

WEST OZ ACTIVE  
FULL DAY CANYONING TOUR 

   7.15am – 6pm

See description Wednesday

LESTOK TOURS FULL DAY GORGE TOUR 
   7.30am – 5pm

See description Wednesday

ANCIENT ROCK WALK 
   8am – 10am       Meet at Circular Pool

Take a guided tour into the distant past to discover the origins of the Karijini 
landscape, and in the walls of Dales Gorge, observe the deposits of an ancient ocean, 
its record of climate change and role in creating the mineral wealth of the Pilbara, 
as well as evidence for a meteorite impact nearly 2500 million years ago. Meet at 
Circular Pool lookout and finish at Fortescue Falls (descent into the gorge is optional, 
but highly recommended). 

Please be at the Karijini Experience meeting point in the Circular Pool carpark at 
7.45am and ensure you have adequate water, hat, sunscreen and comfortable 
walking shoes.

CHORAL WORKSHOP 
   8am – 10am        At the Eco Retreat

Have you either been in a choir before or always wanted to be in one? Then join 
internationally renowned Aboriginal opera soprano Deborah Cheetham for a fun 
workshop learning to perform in a choir.

FAMILY YOGA 
   8am – 9am

Start the day with an invigorating Yoga session for the whole family.

WASO KIDS WORKSHOP 
   9am – 10am

Join musicians from a WASO String Quartet for an interactive kids’ concert that is 
sure to inspire.

BOOK READING BY BANJIMA 
TRADITIONAL OWNER 

   10am – 10.30am

Banjima Traditional Owner, May Byrne, will read her book, Banjima (Milyuranba 
Banjima) and discuss kinships

YARNING WITH THE ELDERS 
   10.30am – 12pm 

Enjoy the rare opportunity of this intimate yarning session with the Traditional 
Owners of Country. Listen as they share their stories of today, yesterday and long 
ago. 

BUSH TUCKER COOK UP
   10am – 12pm

Discover native food sources of the region and experience the culinary wisdom 
of Men and Women Traditional Owners while they put together a traditional bush 
tucker cook up that you can taste! You can also take part in the age-old tradition of 
making damper by hand. 

EXPERIENCE FILM 
- STORIES OF COUNTRY

   6:30pm – 9:30pm      children 14 and under free

    $21.60 adult      $36.90 adult with cheese & refreshment

Relax in our Karijini open air theatre while viewing some incredible films produced 
by accomplished and up and coming Australian film makers.  For the adults, a 
cheeseboard for one served with refreshment of your choice is available for 
purchase to enjoy while connecting to Country through film and story.

FRIDAY 19 APRIL

YOGA IN THE GORGE
   6.30am – 7.30am        At Fortescue Falls

Start your day with an amazing yoga session at the magnificent setting of  
Fortescue Falls.  

Please be at the Karijini Experience meeting point in the Fortescue Falls carpark 
at 6.15am and ensure you have adequate water, hat, sunscreen and comfortable 
walking shoes. 

WEST OZ ACTIVE  
FULL DAY CANYONING TOUR 

   7.15am – 6pm

See description Wednesday

LESTOK TOURS FULL DAY GORGE TOUR 
   7.30am – 5pm

See description Wednesday

BANJIMA TOOL AND WEAPON MAKING 
   9am – 10am

Spend time with Traditional Owners and learn about the cultural importance of tool 
and weapon making.

BIRDS OF PREY 
   10am – 12pm

A wonderful opportunity to learn about birds of prey and see them in flight.  An 
exciting and informative way to be up close and personal with natures top predators.

TEXTILE WORKSHOP 
   12pm – 4pm        At the Visitors Centre       $62.40 

Our Pilbara Region is an ancient and majestic land, full of rich culture and amazing 
colour. Capture the very essence of Karijini on a journey of creative mindfulness 
where you will use fabric and thread to create your very own unique A3 sized piece 
of the Pilbara forever captured for future generations. You dont have to be an expert 
at sewing, or even art, just willing to play with textiles and slow stitching using your 
imagination and inspiration from your beautiful surroundings.

OPERA IN THE GORGE 
   3pm – 5pm       At Kalamina Gorge     $123.60 

Experience the exquisite story telling talents of internationally renowned Aboriginal 
opera soprano Deborah Cheetham with a WA Symphony Orchestra String Quartet.  
This intimate and exclusive event performed on an ancient stage like no other, will 
stir your soul as Deborah brings the natural acoustics of Kalamina Gorge to life.  

Seating is provided; please bring drinking water and sensible shoes for entering the 
gorge. Please note 4WD is required to access Kalamina Gorge, glass and alcohol are 
NOT permitted within the gorges.

THE CULINARY EXPERIENCE  
THE FULL MOON 

   6pm – 10pm       $194.80 

Don’t miss this evening of fine dining and entertainment, sure to be unlike 
anything you have experienced before. Pop-up restaurant team Fervor create 
art with each plate of food, focused on harnessing locally sourced produce and 
sustainably foraged native ingredients with, accompanied by a spectacular array of 
entertainment and a full moon rising.

Refreshments are included in the ticket price. A free return bus service is available 
for this event, departing from Tom Price, Eco Retreat and Dales Campground, please 
contact Lestok Tours on (08) 9189 2032 or visit www.lestoktours.com.au to make a 
reservation.

LIVE MUSIC 
   6pm – 8pm                        At the Eco Retreat

Relax over dinner and drinks while listening to some live local talent.

SATURDAY 20 APRIL

MEDITATION AND SOUND 
   6am – 7.30am

See description Wednesday.

WEST OZ ACTIVE  
FULL DAY CANYONING TOUR 

   7.15am – 6pm

See description Wednesday.

LESTOK TOURS FULL DAY GORGE TOUR 
   7.30am – 5pm

See description Wednesday.

DISC GOLF 
   8am – 9am

This fun and inclusive sport, Disc Golf is played much like traditional golf, instead of a ball 
and clubs, players use a flying disc. Come and have a go at  it for yourself with our local disc 
golf expert.

ANCIENT ROCK WALK
   8am – 10am                 Meet at Circular Pool

See description Saturday

BANJIMA STORY TIME 
   9am – 10am

Come and listen to members of the Banjima community as they share stories of Karijini and 
Banjima Country.

BUSH MEDICINE WORKSHOP 
   10am – 12pm

Join local Pilbara woman, Josie Alec, and watch as she makes a range of natural creams, 
washes and oils from Aboriginal healing plants. These remedies have been used by her 
ancestors for thousands of years.

BUSH TUCKER HIGH TEA 
   2.30pm – 4.30pm     $62.40 

Be entertained by celebrity chef Mark Olive while he prepares a long table high tea using 
native ingredients mixed with modern and traditional techniques. Take the opportunity to 
relax with a fine cup of tea and enjoy Marks one of a kind personality as he illuminates the 
food he is so passionate about whilst listening to some live music.

BUSH CULTURE WALK 
   4.30pm – 5.30pm      Meet at the Visitors Centre car park

See description Wednesday

FERVOR DEGUSTATION 
   6pm – 10pm                    $225.60

Meet at the Airstrip at 5.45pm to be taken to a secret location

As per Wednesday

ACOUSTIC JAM SESSION 
   6pm – 9pm

Bring your instruments and join local and inspiring national musicians for a Jam Session 
around a camp fire in the heart of the National Park.

SUNDAY 21 APRIL

DAWN SERVICE 

   6.30am – 7.30am

On the Christian calendar, Easter Sunday is the most important event, which is 
often celebrated with a service at the dawning of the new day. During the dawn service in 
our garden of Eden that is Karijini, we will celebrate a new day, new creation, healing and 
reconciliation during a turbulent time in history.

YOGA IN THE GORGE
   6.30am – 7.30am      At Fortescue Falls

See description Friday

WEST OZ ACTIVE  
FULL DAY CANYONING TOUR 

   7.15am – 6pm

See description Wednesday

LESTOK TOURS FULL DAY GORGE TOUR 
   7.30am – 5pm

See description Wednesday

EASTERN GURUMA TOOL  
AND WEAPON MAKING 

   8am – 9am

Spend time with Traditional Owners and learn about the importance of tool and weapon 
making to their culture.

BANJIMA ECOLOGY TALK  
AND BUSH TUCKER TASTINGS 

   9am – 10am

Learn about the Pilbara’s rich natural environment from different perspectives. Discover 
the numerous traditional uses of the region’s plants through the knowledge of a Banjima 
Traditional Owner and learn about its diverse ecosystem from a leading Pilbara ecologist. 
You can also sample some of the bush tucker afterwards at the BNTAC stall!

FERVOR BOOK LAUNCH 
   10am – 10.30am

Fervor takes you on a culinary journey from ocean to forest to desert. It is an accessible and 
exciting recipe book featuring beautiful photographs and short stories about ingredients. 
Using native Australian produce with refined technique, Fervor offers a new way of cooking 
for the home chef. It invites you to share in Paul Iskov’s knowledge of food and will 
encourage you to find out more about your own country.

MARK OLIVE COOKING DEMONSTRATION 
   10.30am – 11.30am

Meet Celebrity Chef Mark Olive while he cooks using native ingredients mixed with modern 
and traditional techniques and take the opportunity to taste the food he is so passionate 
about.

MAKERS MARKETS 
   4pm – 10pm

Showcasing the best handmade, artisanal wares from regional and remote Western 
Australia, the Moonrise Makers’ Market is sure to inspire. Be sure to bring plenty of cash so 
you can pick up some treasures.

YURLU LOUNGE
   5pm – 10pm          At the Airstrip (Gates open at 4pm)

   $52.20 adult                     free children 14 and under                 $123.60

Reflect on the magnificent night sky as you sit back in the Yurlu Lounge and enjoy a 
prestigious line-up of Australian musicians including Dan Sultan. Yurlu is the Banjima word 
for Country or Earth, so bring your own chairs for a magical night of culture and music 
immersed in Country. Indulge yourself with a ticket to the VIP Lounge, with catering 
from roving restaurant sensation Fervor. Food will be available for purchase for general 
admission. 

Children must be supervised at all times. NO GLASS (except wine bottles) is allowed – beer 
and soft drinks must be in cans or plastic bottles. BYO alcohol restrictions: Each patron 
over 18 is permitted to bring: 1 bottle of wine; OR 8 cans of beer; OR 8 premixed cans; OR a 
combination of cans. Please drink responsibly and enjoy the show. A free return bus service 
is available for this event, departing from Tom Price, Eco Retreat and Dales Campground, 
please contact Lestok Tours on (08) 9189 2032 or visit www.lestoktours.com.au to make a 
reservation.
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16 - 21 APRIL 2019
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Become a committee  
members or a volunteer and  
be a part of this incredible, 

connective Experience. 

Volunteering at the 2018 Karijini  
Experience was a life changing  
experience for me and I have  

already booked my holidays to  
do it again in 2019 - Camille 

Apply today: 
Please call 0499 559 494 or email 

Sonia.powell@nintirri.org.au 

is now welcoming 
expressions of interest

16TH – 21ST OF APRIL 2019 
KARIJINIEXPERIENCE.COM
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C A R E  F O R  C O U N T R Y  A N D  I T  W I L L  C A R E  F O R  Y O U

0499 559 494 | ceo@nintirri.org.au | karijiniexperience.com

mailto:ceo@nintirri.org.au
http://karijiniexperience.com

